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It  is  an  accepted,  but  little-publicized  fact  that  a  strong  business  sector  plays  an  essential  role  in  support-

based  organizations  of  all  kinds  are  dependent  upon  the  generosity  of  local  businesses  to  support  every­
thing  from  youth  athletics  to  senior  housing;  cultural  programs  in  schools  to  food  for  the  hungry;  and  a 
multitude of other services that are essential in our communities. 

A  sense  of  responsibility  to  extend  the  quality  of  life  is  a  motivating  factor  for  most  businesses,  and  as  this 

support  of  community  services  has  been  underscored  by  the  recent  recession,  which  has  impacted    
non-profit social service programs, just as it has businesses. 

Accordingly, the Sonoma County Economic Development Board (EDB) is pleased to present its first Business 
Philanthropy  Report,  which  helps  quantify  business  contributions  to  the  community.  The  EDB  believes 
that  by  acknowledging  and  highlighting  the  positive  continuing  participation  of  business,  this  informa­
tion will foster further  community partnerships and philanthropic programs. 

 � The 19 local service clubs that participated in this survey donated more than $500,000 and more 

� 
 directly 
 �	 58% of Sonoma County businesses participating in the survey encourage employees to 
 participate in company-sponsored volunteer programs 

Opportunities for future business philanthropy reports include: 

 �	 Surveying county chambers of commerce and other trade groups 
 �	 Increasing the participation rate of Sonoma County’s service clubs 
 �	 Highlighting Sonoma County’s business philanthropy at key county-wide events. 
 �	 Developing new methods to access and quantify local business philanthropy information 

comprehensive or complete summary of business philanthropy endeavors in Sonoma County.  The 
EDB is currently pursuing opportunities to improve the next Business Philanthropy Report, and as 
always, any questions, additions, or suggestions for improvement are welcome. 

Sincerely, 

Ben Stone,
 
Executive Director
 





Business: Company volunteer Programs
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Businesses encourage employees to participate in 
company-sponsored programs in a variety of 
ways; 59% of the respondents publicize their 
efforts, 53% recognize their employees for their 
services, and 50% advertise opportunities to 
employees. Businesses also reported  informing 
managers of the benefits of employee volunteer-
ism (43%) and incorporating community service 
in their mission statement (38%). Some businesses 
have reported giving paid days off for their 
employees to volunteer.  

While 20% of responding businesses indicated 
that they have a formal volunteer program, 58% 
of responding CEOs  encourage their employees 
to participate in company-sponsored volunteer 
programs.  63% of responding CEOs encourage 
employees to participate in informal volunteer 
programs.  
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